Y

T
NI
<] N

|




About The Energy Daily

As energy continues to move to the top of the national agenda,
the editors of The Energy Daily deliver daily coverage of energy
regulation, legislation, policy, technology and business every
weekday affecting the US nuclear power, electric utility, natural
gas, coal, climate change, renewable and oil market sec-

tors. After almost five decades, it remains what leading energy
policy-makers in the industry are calling the "Must Read Energy
Publication."

Here are some testimonials from our some of readers:

“Your dedication to journalistic excellence has made—and continues to
make—The Energy Daily an industry standard. | have been a devoted
reader for many years, and The Energy Daily is still one of the first things
| peruse each weekday morning.”

- Tom Kuhn is president of the Edison Electric Institute

The Energy Daily has and will continue to play a central role in keeping
us all informed about what’s going on in the energy sector and in sorting
out the issues we need to keep in focus. | congratulate the entire The
Energy Daily team for their contributions and thank them for what they
will continue to do for the energy marketplace.”

- Spencer Abraham, Chairman and CEO of The Abraham Group
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Readership

About The Energy Daily

High-ranking members of government and regulatory agencies,
C-Level Suite executives from most major utilities, nuclear,
renewable companies, trade associations and lawfirms.

Frequency Breakout

9 out of l O subscribers read The Energy Daily 3 or more times per week

7 out of l O subscribers read The Energy Daily on a daily basis




Why Advertise with
The Energy Daily?

Connect with decision-makers

and influencers

Changes in the industry means new, prime targets

to reach. Reach existing and potential clients for the
present and to generate new leads down the road.
The Energy Daily’s readership includes government
representatives, regulators and supervisors,
business, and thought leaders in the energy industry.
Complement your business development efforts and
get deeper market penetration.

Maintain a healthy industry image

It’s a competitive market. Rumors and bad news

are rampant. Get out there ahead of the competition
to thwart off negative press. Aggressive advertising
with The Energy Daily will maintain your

prime position.

Advertise as a strategy

Advertise with The Energy Daily and gain a long-term
advantage over competitors. See your sales increase;
organizations which cut advertising experience a
decline in sales.

Gain first mover advantage
and stay competitive

Take advantage of the opportunity to be seen
by high-profile industry leaders. You must
advertise to keep your industry foothold or
risk losing business to competitors.

Consistently develop business

The more people who view your advertising

in The Energy Daily, the more opportunities you have.
The most successful businesses generally advertise
consistently. The Energy Daily provides a medium to
get your message out to the industry.

Communicate who you are
and what you do

Showcase your programs and products to

potential buyers. Persuade our audience to take
action with respect to products, policy or programs.
Drive industry opinions and behavior via

The Energy Daily.

Build your brand recognition
Maximize your exposure in front of a qualified,
interested audience as an industry thought
leader. Receive prominent placement in

The Energy Daily.

Showcase your
company continuously

Reach the various industry sectors steadily
and continuously with fresh advertising
campaigns in a dynamic industry publication.



PDF Newsletter Advertising

The Energy Daily

Loyal and Dedicated Subscribers - even the busiest
executives take time out to read The Energy Daily’s
exclusive and concise coverage...which means they
read your ads.

Page Exclusivity - with only 1 ad per page, your The
Energy Daily ad won’t be lost, hidden or overlooked,
creating high visibility and message retention for
your campaign.

Frequency - The Energy Daily offers you the flexibility
to deliver your message daily, weekly or monthly.

Prestige - supported by the industry’s most respected
advertisers, written by a renowned editorial team
and read by top energy, regulatory and government
officials, The Energy Daily is the most reliable and
respected vehicle for your advertising dollar. If you
want to be in front of the executives that read us
everyday, you need to be in The Energy Daily.

Digital Delivery - according to audience research, the
majority of readers prefer to read The Energy Daily via
the PDF version. In line with the digital time in which
we live, the publication is delivered to our subscribers
via emailin the form of a PDF document rather than

a printed document, benefitting the advertiser in
several ways:

- Instant Access: Your audience receives your ad
found in The Energy Daily within just hours of the
editors completing the newsletter.

- E-Letter Advertising: We insert your ad in the daily
e-letter that is sent to all subscribers.

- Uninterrupted Delivery: We ensure your audience
views your ad daily, rain or shine. PDF delivery
enables the readerto print and read the newsletter
with your ad at their leisure, no matter the weather,
every day without fail.

- Environmentally Friendly: With the push to ‘go
green’, we ensure that delivery is environmentally
friendly and reduces the impact on the
environment. While the PDF of The Energy Daily
is computer screen reader-friendly, your audience
can still print the issue and view a paper copy of
your ad.

5 s Martr —

— s

Supreme Court Hill backs DNFSB in
lets far-reaching | fight with DOE; freezes —=

E——,—“—"——, Py
_—— e s

g o vaue” Hanford waste revamp

%g%
AT

NorthWestern buys Puget stake
In Colstrip to help save coal plant ZosSs=s..
3




Online Advertising

Connect with Energy’s Most e ——

Powerful Players Online

Optimized to deliver more value to energy S —
professionals and advertisers, The Energy Daily’s for Galitormia uilties by 2030 -
new website has experienced traffic growth of 50%
since its re-launch. By using new online features
that complement the daily newsletter, visitors have
increased the site’s page-views.

That’s a vote of confidence in the online offerings
of the most-trusted energy news brand reporting
exclusively on the business of power, nuclear, oil,
natural gas, coal and alternative energy.

Energy professionals are doing more than reading, —

they’re using the site to track government filings, to Mar<et competition can ‘solve’
recruit talent, to find jobs, and to check stocks, in for low-cost carbon reduction
addition to accessing industry-leading editorial. >
Take your message to decision-makers where they’re
highly engaged online with these options.

Vist

TheEnergyDaily.com

fer the most up-to-date
enangy news.

Contact us today!

Email: TheEnergyDailySales@ihsmarkit.com

Media Breakfasts and
Webinars
o Erery iy

Media Breakfasts

Join the elite group of media breakfast series sponsors to build your profile and extend your press and industry
relationships. Take part in live events, branding and marketing as a sponsor of these prestigious events. Play an
active, honored role in the elite energy community as an integral part of The Energy Daily media breakfasts.

What is an Energy Daily Media Breakfast?

The Energy Daily has been at the forefront of bringing together industry leaders, politicians and association executives
with news media to discuss timely issues relevant in the dynamic global energy marketplace. The Energy Daily media
breakfasts, held at the National Press Club, draw big names - our past speakers include such notables as Secretary

of Energy Samuel Bodman, American Petroleum Institute former President Red Cavaney and Nuclear Regulatory
Commission Chairman Dale Klein. As a sponsor, the breakfasts are an easy way to align yourself with industry leaders,
major press and the premiere daily publication that’s been covering the industry for the last 40 years.



2021 Advertising and Sponsorship Rates

PDF Newsletter Rates | The Energy Daily

3 Insertions

6 Insertions

12 Insertions

Shape Size One Insertion
Full Page 210 mm x 275 mm $8,000
1/2 Page horizontal ~ 184.66 mm x 120 mm $7,000
1/3 Page horizontal 184.66 mm x 80 mm $6,000
1/4 Page horizontal =~ 184.66 mm x 60 mm $4,500

e-Letter Rates | www.theenergydaily.com

$7,500
$6,500
$5,500
$4,200

$7,000
$6,000
$5,000
$4,000

Shape Size One Insertion

eletter 728 pixels x 90 pixels $4,000

Online Banner Rates | Per month | www.theenergydaily.com

Five Insertions/One Week

$7,500

3 Months

6 Months

$6,500
$5,500
$4,500
$3,500

12 Months

Shape Size One Month
Leaderboard 845 pixels x 90 pixels $5,000
Small Leaderboard 250 pixels x 90 pixels $2,500
Skyscraper 160 pixels x 600 pixels $4,000

$4,500
$2,200
$3,800

$4,000
$2,000
$3,500

Media Breakfast Sponsorship | www.theenergydaily.com

Individual Breakfast or Series Packages start at $8,000

*All rates are net

To Reserve Your Ad or Sponsorship

Contact us to discuss your custom package.

Email: TheEnergyDailySales@ihsmarkit.com

$3,500
$1,700
$3,300



Online Specifications

Ad Specifications for Online Banners

Web advertisements can be submitted in GIF, JPEG

or Flash formats. All Flash files must be submitted as
a .SWF file with accompanying back-up GIF/JPG for
display to users who do not accept Flash. A click-thru
URL and default image must also be supplied for each
.SWF ad unit. Maximum file size for all ad dimensions
is 50K.

*With the exception of a few homepage exclusives,
nearly all ads are Run-Of-Site
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Newsletter Specifications G
The Energy Daily
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All ads are due one week prior to publication date

E-Letter Specifications Guidelines
- File Formats: GIF or JPG

- Size: 728 pixels x 90 pixels

- Animation: If the ad is an animated GIF, it should continuously
loop and all important information should be included on the
first frame.
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Terms and Conditions

IHS Advertising Sales Terms
and Conditions

By sending its advertisement and/or all the material with respect
to the advertisement, and in consideration for the privilege of

the publication by IHS Markit Global Limited (“IHS Markit”) of the
advertisement, the advertiser (“Advertiser”), on its behalf and

on behalf of its agency, agree to be bound by these Advertising
Terms and Conditions (the “Agreement”). For the purposes of

this Agreement, the term ‘Advertiser’ shall include the applicable
Advertiser’s agency. This Agreement may not be modified except by
express written agreement signed by the parties.

1. Definitions:

a. “Annuals, Bi-annuals and/or Handbooks” means the books
published by IHS Markit on an annual or bi-annual basis, and
which may be used for the publication by IHS Markit of the relevant
advertisement.

b. “Conference Event” means any conference or webinar organized
and hosted by IHS Markit for which the Advertiser has obtained a
sponsorship package.

c. “Digital Advertising” means the publication by IHS Markit of the
relevant advertisement on any digital platform including, without
limitation, web site, Internet, e-mail newsletters or any other
electronic media.

d. “Flight Date” is the first day on which the Digital

Advertising commences.

e. “Magazine” means the IHS Markit’ publications released on
aregular basis by IHS Markit, and which may be used for the
publication by IHS Markit of the relevant advertisement.

f. “Order Deadline” is the last date on which all the sales orders
with respect to advertising should be received by IHS Markit Copy
Control and Operations Department to ensure the publication of
relevant advertisement.

g. “Copy Deadline” is the last date on which all the material with
respect to advertising can be supplied to the IHS Markit Copy
Control and Operations Department to ensure the publication

of relevant advertisement or the commencement of advertising
campaign.

2. Unless otherwise mutually agreed by the parties, cancellations
and transfers of the advertisements in Annuals, Bi-annuals and/or
Handbooks, may be accepted by IHS Markit only if in writing and
if received not less than six (6) weeks before the Order Deadline.
Any Digital Advertising cancellations must be notified in writing,
to IHS Markit not less than thirty (30) days before commencement
of advertising campaign and any Conference Sponsorships
cancellations, if any, must also be notified in writing to IHS Markit
not less than forty five (45) days before the commencement of the

first day of the Conference Event.

3. Any deviation with respect to Clause 2 above may be agreed at a
sole discretion of IHS at an additional charge.

4. IHS Markit cannot be held responsible for alterations or
corrections to proofs if returned after the specified Copy Deadline.

5. All production work handled by IHS Markit, including creation/
reproduction of advertisement, will be charged to the Advertiser
and shall be included in the invoice.

6. IHS Markit at its sole discretion, reserves the right to refuse or
cancel any advertisement without reason or notice or to alter/
postpone the publication date of print advertisement or the Flight
Date of digital advertisement or the commencement date of
Conference Sponsorships.

7. IHS Markit cannot take any responsibility for the content of
advertisements submitted by or on behalf of the Advertiser,
including but not limited to printers errors or errors arising out of
instructions given verbally to IHS Markit.

8. Advertisers’ material is held by IHS Markit at the owner’s risk.
IHS Markit will retain film/PDF version or other digital material

for up to twelve (12) months and reserves the right to destroy
them thereafter. IHS Markit accepts no liability for the loss and/or
destruction of original artwork or advertisements after such twelve
(12) months period.

9. IHS Markit is not responsible for any loss howsoever occasioned,
as a result of delay or failure to publish any edition of Annuals,
Bi-annuals and/or Handbooks or to release any campaign in the
case of Digital Advertising and Conference Sponsorships; however
where any such edition/campaign is published/released later than
as scheduled, the Advertiser must pay at the stipulated rate for all
the advertisements which have in fact been published/released.

10. The Advertiser hereby warrants to IHS Markit that its
advertisements do not in any manner whatsoever, infringe any third
party’s existing intellectual property rights including copyright;

that the advertisements contain nothing objectionable, indecent,
immoral, defamatory or illegal. The Advertiser shall indemnify,
defend and hold harmless IHS Markit, at all times, against any claim,
loss, injury or damage which may be occasioned to/against IHS
Markit in relation of any breach of this warranty and/or arising from
the placing of its advertisement in the IHS publications and/or from
commencement of any advertising campaign or otherwise.

11. Each invoice rendered by IHS Markit to the Advertiser shall be
paid within thirty (30) days date of the invoice. Should any invoice
remain unpaid after the expiry of the said thirty (30) days, then

IHS Markit reserves the right to charge interest on the outstanding
invoice at the rate of five percent (5%) above the European Central
Bank "Marginal lending facility” rate. Such interest shall accrue on a
daily basis from the due date until the date of actual payment of the
overdue amount. The interest shall be paid immediately on demand



by IHS Markit. Notwithstanding the above provisions, where the Advertiser’s
agency fails to pay by the due date, IHS Markit shall have a right to make

5% reduction on the gross rate for calculation of any commission otherwise
allowed to the Advertiser’s agency and IHS Markit may, at its option, to
recover payment in full directly from the Advertiser, unless the Advertiser
has already paid its agency. In the event that IHS receives such payment
from the Advertiser, IHS Markit shall, subject to any other claims it may have
against the agency remit to the agency forthwith on receipt of payment, the
commission due to the agency calculated in accordance with sub-clause (a)
above. Without prejudice to the above rights, where there is a delay in the
payment by the due date with respect to the print advertising, IHS Markit, in
its sole discretion, may discontinue the provision of the advertising service(s)
if Client does not pay any invoice within the payment period provided in
Clause 11 of this Agreement. With respect to Digital Advertising, IHS Markit
shall have the right to withdraw the digital advertisement from the web site
(unless otherwise agreed by IHS Markit and confirmed in writing).

12. a. A complimentary copy of the Magazine will be provided for each
display advertisement therein, for the personal use and retention by

the Advertiser.

b. The Advertiser’ agency placing a full or half page of the display
advertisement either by themselves or through its agency in the Annuals,
Biannuals and/or Handbooks shall receive a tear sheet of the Advertisement,
for their record.

c. Upon written request of the Advertiser and/or the Advertiser’ agency to
HIS a PDF copy of the classified advertisement may be provided for their
record. For avoidance of doubt, no complimentary copy of the Magazine will
be provided for any classified advertisement.

d. The export, re-export or transfer of the Annuals, Bi-annuals and/or
Handbooks may be controlled by U.S. and UK export control laws and in the
event, the Advertiser decides to transfer above mentioned complimentary
copy(s), the Advertiser shall ensure that such transfer/export is not
prohibited and is in compliance with the U.S., UK and any other applicable
nation laws.

13. Should the Advertiser fail to supply advertisement material of an
acceptable standard or instructions by the specified Copy Deadlines for any
issue or edition/campaign, and has not cancelled or amended the issue date/
Flight Date as the case may be, as originally made, then IHS reserves the
right to charge the full cost of the advertisement booked.

14. IHS Markit may charge to the Advertisers’ account the cost of enforcing
any of its rights against it for nonpayment of outstanding amount in
accordance with payment terms as stated under Clause 11 above including
any expenses incurred by reason of the its breach of these terms and
conditions. Should IHS Markit refer an outstanding account to either a debt
collection agency or solicitors for collection, then any further business to be

transacted with that Advertiser would be handled on a pro forma basis.

15. The Advertiser may not sub-let or dispose in any way of space booked in
any IHS Markit publication or service.

16. Both parties represent and affirm that (i) they will comply with all
applicable country laws relating to anti-corruption and anti-bribery,
including the US Foreign Corrupt Practices Act and the UK Bribery Act; and
(ii) they will not promise, offer, give or receive bribes or corrupt actions in
relation to the procurement or performance of this Agreement.

For the purposes of this section, “bribes or corrupt actions” means any
payment, gift, or gratuity, whether in cash or kind, intended to obtain or
retain an advantage, or any other action deemed to be corrupt under the
applicable country laws’.

17. In the event of breach of any of the provisions of these terms and
conditions by IHS Markit, IHS Markit’ total aggregate liability for any
damages/losses incurred by the Advertiser arising out of such breach
shall not exceed at any time, the amount already paid for the related
advertisement by such Advertiser. In no event shall IHS Markit be liable
for any indirect, special or consequential damages of any kind or nature
whatsoever, suffered by the Advertiser, including, without limitation, lost
profits or any other economic loss arising out of or related to the subject
matter of these terms and conditions.

18. Either party may be excused from the performance of any obligation
under this Agreement (other than payment obligations) due to any act or
condition whatsoever beyond the reasonable control of and not occasioned
by the fault or negligence of such party.

19. These terms and conditions and any dispute or claim arising out of or
in connection with them or their subject matter shall be governed by and
construed in accordance with the laws of England and Wales and shall be
subject to the exclusive jurisdiction of English Courts.

20. No term of this Agreement is intended to confer a benefit on or to be
enforceable by, any person who is not a party to this Agreement.

For more information www.theenergydaily.com



