
Monthly Communications Report: April 2026

Media Presence: April coverage reinforced our position as the authoritative voice on automotive manufacturing 
and trade, driven by high-impact data citations regarding North American supply chain shifts and production 
forecasts. Our insights were critical in contextualizing the evolving trade policy landscape and its direct impact on 
OEM manufacturing strategies.

Experts in the Spotlight: Our spokespeople—specifically Henner Lehne, Stephanie Brinley, and Anuar Mendez—
were positioned as essential industry navigators, providing the granular data needed to interpret complex market 
shifts.

Key Media themes:
• Trade & Manufacturing Strategy: Highlighted our role in analyzing the impact of tariff shifts and cross-border 

production integration, particularly within the US-Mexico-Canada automotive corridor.
• EV Market Normalization: Positioned us as the lead analysts on the industry-wide recalibration of EV 

production and the ongoing challenges regarding consumer adoption and infrastructure.
• Vehicle Affordability & Aging: Leveraged our proprietary data to frame the debate on the record-high average 

age of vehicles and the economic pressures influencing current consumer purchasing behavior.
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