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We create content that inspires
chemical executives worldwide




Chemical Week

About us

About Us Chemical Week is the world’s Testimonials
S leading source of chemical
eadershi . : :
i mdustry news. Our multimedia “Thank you for the Chemical Week article and the privilege and honour

Channels platform enables you to share you have given us by reserving the front page. | read the article more
- : horitati than once and we all agree that nothing at this level of completeness
Pt your story in an authoritative and reliable details has ever been written about Versalis before. I know
Digital way. our people in every site will be proud of reading it and showing it
— _ . _ around, having all contributed to the turnaround”
LIVE Our team designs high-impact,
Directories mu lt|med la content assets that & Daniele Ferrari, CEO of Versalis

Editorial calendar bringyou rsto I’ytO life.

Thought Leadership /

Lead Generation @& AppStore

‘I am deeply impressed by Chemical Week’s work ethic and strong

Advertising specs industry connection”

Advertising rates

‘% Ren Jianxin, President of ChemChina

Getin touch
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Readership

 Readership

chemical industry professionals, from
senior executives to plant managers,

provide a powertul audience for your message.

190 ¢

. eountries -

Chemical Week’s global reach
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Subscribers
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Business
Daily

2,560
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Chemical Week reader profile

il
6490 monsgemen

titles

45% arein corporate &
senior level management

Over 29% arein
corporate management

880/ of readers have
O acted as a result
of an ad/article

64% have referred an ad/article to

a colleague

62% have visited an advertiser’s website
42% have requested information,
recommended a purchase or bought
a product/service advertised

10% are in purchasing

2,050 are sustainability officers

5,000 executives in
end-user markets

S

8 O O/ regularly read
O 3outof4issues

24 minutes: Average time

spent reading each issue

12 years: Average time our
readers have been subscribers
3.8 readers perissue of the magazine

45% North America
35% Europe
20% rest of the World

PREVIOUS [ ) NEXT



Chemical Week

Readers per chemical industry sector”

About us

Readership

19% 19% 19%

Channels Agribusiness Distribution Sustainability

Print 280/0

. . Specialty chemicals
Digital 9 0 /
59%
LIVE Basic Chemicals/Petrochemicals

Directories 199 15% 15%

Catalysts Paints & coatings

. Plastics/
Editorial calendar Plastic additives

Thought Leadership

Lead Generation
10%
Advertising specs 17 0/0 1 50/0 Pharma
Technology Ingredients
. s Financial services & Fine
Advertising rates Chemicals

Getin touch

38%
Consulting 20% 13% 7% 15%

Personal Care & Cosmetics l 6 O/ 0 Logistics/ st Bio Chems
Equipment transport/ &

storage construction 4 0/0

Industrial gases

*The figures represent the percentage of readers per industry segment. For companies operating in multiple subsegments,
each sub-segment in which they operate is counted.
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Chemical Week

Supplements (print & digital)

D|g|ta[ Design your

campaign

About us

cesdershi 100,000+

unique visitors a month

Channels

L (50 000+

Digital

a
CLARIANT

registered users

De-demonizing plastics use )
Creating a welcome home for plastics
in the circular economy

LIVE

Supplements

Directories

> W backing sentiment with proactivesteps.

anachicvablegoal.

Editorial calendar Print

Thought Leadership 2 l ) 5 O O

Lead Generation subscribers

Advertising specs 5 O ) O O O

Advertising rates readers

Chemical Week

20/27 May 2019

1HS Markit Chemicol Week special publication

versalis
smistry drives the

:ular-economy transition
1 . :

Getin touch

Your one-stop communications solution

CW’s supplements offer the impact of advertising
combined with the scope of a public relations campaign.

7/ HS Markit

Customized service: Our team will offer guidance
on content, design and distribution, managing the
production process from A-Z.

EXPLORE MORE p
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https://chemweek.com/CW/supplements
https://chemweek.com/CW/advertise/sponsored-content

Digital

Digital
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Al-backed sponsored content

Increase engagement and elevate your brand’s position

through content personalization

Key benefits

— Return on investment: Our technology can predict
what content you should put forward for maximum
commercial results.

— Efficiency: The automated workflow generates
enough content, so advertisers don’t need to worry
about what to promote next.

100,000+ 150,000+

unique visitors per month registered users

How it works

— A profile is created for each digital customer to
enhance its user experience and predict what content
to offer next.

— Companies will present the most relevant content,

such as plastics, sustainability or logistics, to each user.

EXPLORE MORE P

PREVIOUS

Design your
campaign

Private Fleet/ Dynamic For-Hire
Dedicated Fleet Routing Transportation

Middle East

Aramco, Total launch engineering studies to build a $5-billion
petchem complex in Saudi Arabia

Dynamically Routing Your Fleet and For-Hire Capacity

Areyou getting the lowest possible transportation cost? Is your dedicated or
ave ing i iz

sized fleet causing

Oct. 31/Nov. 2, 2018
Singapore

World Petroc} hemical Conference
18-22 March, 2019
San Antonio, USA

Podcast

NEW! EPI shortage hits epoxy

9 - . 6th Annual Asia
A ) N e Chemical Conference

Format & distribution

— Up to 5 content pieces can be deployed at a time
(Articles, videos, infographics).

— Unlimited number of articles for advertisers with
established blogs/content sites (minimum 3
month slots)

NEXT
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Newsletters & websites

A comprehensive portfolio of newsletters &
websites tailored to its readers’ interests.

EXPLORE MORE P

Chemical Week Business Daily

5,000+ C-level executives receive Chemweek
Business Daily

Read More »

Chemical Week Insider
Weekly - reaching 40,000 subscribers worldwide
subscribers.

Custom e-newsletters
Distributed monthly to over 44,000 global audience
— Specialty Chemicals

— Finance and Acquisitions
— Plastic Markets and Sustainability
— Agri

Sponsorship opportunities

)

— Single sponsorship “Presented by.. .’

— Native advertising - Sponsored
articles, infographics, videos_»

— Banners »

PREVIOUS

Audience numbers

— Agribusiness: 25,600
— Finance: 23,200

— Specialty: 21,800

— Feedstocks: 25,400

— Plastics: 20,000

w Oronite
L

nnnnnnn

= .
72/“\\\5 Chemical Week

Finance and Acquisitions
Insider

CW Enterprise

Billion Dollar Club deep dive: Margins steady in

‘‘‘‘‘‘‘‘‘‘‘

the only figure that matters. Here we'l t.......



https://chemweek.com/cbd
https://chemweek.com/CW/Site/CWLAT
https://chemweek.com/BusinessDaily
https://www.chemweek.com/CW/advertise/banners-newsletters
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Webinars & Podcasts

Partner with us to produce and distribute insightful content that will convert prospects
into customers. Opportunity for sponsored series of monthly/quaterly content.

Webinars
Reach and influence a specific audiance
Design your Sample events

campaign
— Customized service: Our team will offer guidance Trade war . Plasrt]iCS&blasic
. . . . . cnemicals
on content, design and distribution, managing the < < »I

production process from A-Z

— Powerful outreach: Invite our 150,000 readers and EXPLORE OUR ONDEMAND LIBRARY P
registered users

— Editorial support: One of our senior editors will
chair your session that will include a live Q&A Podcasts

— Lead generation: Receive the contact details of all Reach and influence a specific audiance
the registrants

Sample podcasts

&

?E Eé

Coatings and the Customer

future of mobility engagement
> >

Digital distribution

EXPLORE OUR ONDEMAND LIBRARY p

PREVIOUS [ ) NEXT


https://event.on24.com/wcc/r/1653529/25E44A38457047142522C9D7E6FF2474
https://event.on24.com/wcc/r/1817605/65B4D9AB0B378AF2F636D11CAE93B317
https://event.on24.com/wcc/r/1426924/DFFD3031989B1958212AF3391DD277DD
https://chemweek.com/podcast/episode-53
https://chemweek.com/podcast/episode-49
https://chemweek.com/podcast/episode-49
https://chemweek.com/cw/webcasts
https://chemweek.com/podcast
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LIVE

Design your
campaign

The multimedia arm for Chemical Week, brings together interviewees
and audiences of unparalleled seniority and influence.

Dialogues

Exclusive live interviews, chaired by senior journalists from Chemical Week, focusing on the most
disruptive technology reshaping the chemical industry right now.

Forums

Four annual data-rich online events,
featuring live interview’s and
stimulating panel debates, to tackle
issues that matter to our readers.

Speciality

Strategies

Financial

Qop Outlook &
Sciences

Sustainability

PREVIOUS [ ) NEXT


http://chemweek.com/cw/podcast
http://chemweek.com/cw/podcast
http://chemweek.com/cw/podcast
https://www.chemweek.com/CW/advertise/banners-newsletters
https://www.chemweek.com/CW/advertise/banners-newsletters
https://www.chemweek.com/CW/advertise/banners-newsletters

Chemical Week

Directories

About us

One yearly campaign.

Readership Twelve months of sales Paints & Coatings
Channels Place your products before a worldwide audience of S
N informed buyers. > -, Soaps & Cosmetics

Print

Digital Our portfolio

LIVE
— Buyers’ Guide

Directories — Paints & Coating - RedBook

Editorial calendar

— Soaps & Cosmetics - BlueBook

7 HS Markit

Thought Leadership — Sustainable Chemical & Plastics Chemical Week

Lead Generation Directory - GreenBook 2% 2019

e Spuyers’
MG Guide

Advertising rates l’ ]_OO-|— lS)OOO—F = .

Advertising specs — Pharma Ingredients

Get in touch
suppliers, manufacturers product listed

and producers

Buyers’ Guide
EXPLORE MORE P >

PREVIOUS () NEXT



https://chemweek.com/CW/advertise/buyers-guides
https://chemweek.com/CW/advertise/buyers-guide

Chemical Week

Editorial calendar

7/“;\\\ Chemical Week

About us
2021 EDITORIAL CALENDAR Subject to change
Issue Date Primary Feature Regional & Special focus Sponsored content Industry Events
Readership - ‘onal & Soecial f p r
28 Dec/ 4 Jan Global outlook
Channels >
S
. = 11/18Jan Energy transition: Soap & detergents Supplement: Energy Transition American Cleaning Institute (ACI) Virtual Summit - 25 February
Pr|nt &3 Decarbonizing the energy
mix
D|g|ta[ . 25 Jan/ 1 Feb ESG strategies Water treatment Supplement: Circular Economy series Specialty & Custom Chemicals America, 9 - 11 February
[
=3 Webinar: M&A
LIVE & 8/15 Feb Renewable Chemicals Chemical Industry Personal Care & Products Council Annual Meeting - February 28 - March 2
[UN)
o Regulations
DlreCtO ries 22 Feb/ 1 Mar Petrochemicals Refinery & Petrochemical Supplement: Petrochemicals / Digitalization/Circular - Annual Gulf Petrochemical Association (GPCA) - February
catalysts Economy 2021 World Petrochemical Conference (WPC) Online -
Mi E
Editorial calendar I ddle Fast March 2021
O
SE 8/15 Mar Ports and terminals Supplement: Digitalization CPhl Japan - 14 - 16 April
Thought Leadership =
o 22/29 Finance Paints and coatings WPC Digital Edition ASC Adhesives & Sealants Council Convention - 19 - 21 April
Lead Generation
5/12 Apr Fine chemicals/ Pharma Personal Care Supplement: Circular Economy series Chemical Week LIVE: Specialty Strategies
Advertising specs o ) ) ) InCosmetic Global 2021 - 13 - 15 April
g p Webinar: Pharma ingredients supply chain Interphex - 20 - 22 April
= NYSCC Suppliers' Day, 4 -5 May
Advertising rates < CPhI North America INFORMEX, 20 - 22 April
19/26 Apr Hydrogen economy Southeast Asia Supplement: Energy Transition CPhl South East Asia 2021 - 18 - 20 May
S Chemical Week LIVE: Asia
Getin touch
3/10 May Distribution Japan ChemSpec Europe - June 2021
Plastics
z
=
17/24 May Chemical recycling Supplement: Circular Economy/Plastics ACC Annual Meeting - June 2021
31 May/ 7 Jun Digitalization - Enhancing Specialty Chemicals BIO Digital - 14 - June
RED Catalysts Semicon West - 13 - 15 July
i
% 14/21 Jun Electronic chemicals Asia NGLS & Naphtha Conference - June 2021
=

PREVIOUS ( J NEXT
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Editorial calendar

Issue Date Primary Feature Regional & Special focus Sponsored content Industry Events
Jun 28/ Jul'5 Responsible Care M&A Supplement: Circular Economy/Closing the loop on
plastic waste
e
)
- 12/19 Jul Industrial Gases
26 Jul/2 Aug ESG metrics Executive compensation Webinar: Sustainability (Environment, Health &
Safety)
g 9/16 Aug Crop protection Mobile Emissions Catalysts ~ Supplement: Crop protection / Digitalization
O
2
23/30 Aug Specialty Chemicals Specialty Chemicals Ranking Global Chlor-Alkali Conference + Workshops
o 6/13 Sept European petrochemicals China Supplement: Circular Economy series PEPP 2021: 29th Polyethylene-Polypropylene + Workshop
w
g Billion Dollar Club The European Petrochemical Association (EPCA) - April 2021
E 20/27 Sept De-carbonizing the supply Fine Chemicals/Pharma Supplement: Energy Transition CPhl Worldwide 2021- Autumn
o )
A chain
Directory: Pharma Ingredients
4/11 Oct Distribution Marine Transportation Directory: Distribution Latin American Petrochemical Conference (APLA) 2021, Brazil - 6-9 November
o
E Webinar: Pharma Ingredients
g 18/25 Oct Latin America Crop Science (US) Directory: Paints & Coatings Redbook Annual National Association of Chemical Distributors (NACD) - November 2021
© GPS 2020: 8th Global Plastics Summit
1/8 Nov Middle East Catalyst Supplement: Circular Economy Series Chemical Week LIVE: Crop Science Awards
5 Annual Gulf Petrochemical Association (GPCA)
m
E 8th Annual Asia Chemical Conference
8 15/22 Nov China Next US Wave Directory: Soaps & Cosmetics Bluebook Chemical Week LIVE: Financial Outlook & Sustainability Awards
=z World Soda Ash Conference
World Methanol Conference
Latin America LPG Conference
o 29 Nov/ 6 Dec Sustainability Directory: Sustainable Chemicals and Plastics
@
=
5 13/20 Dec Agribusiness Year in review
[NN]
o

CW Newsletters

S

CW Insider
Weekly digest of latest

Business Daily
Daily expert analysis 0
news, industry events and and data

Audience: 5,000+
C-level executives
Daily distribution

insight from CW's magazine.
Audience: 40,000
Weekly distribution

PREVIOUS

Plastics Sustainability
Audience: 20,000 %
Monthly distribution

Specialty Chemicals
Audience: 21,800
Monthly distribution

Feedstocks
Audience: 25,400 | ||| |
Monthly distribution

Finance & Strategy
Audience: 23,200
Monthly distribution

Updated:November 6, 2020
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Advertising specifications

Production support

Our production team (editors, designers and marketers) will help design
and distribute a tailor-made content piece to your target market

Supplements

>

Webinars/
Podcasts

>

PREVIOUS

Sponsored
Content Online

>

Directories

>

() NEXT

Websites
>
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Print

Distributed to a global audience of 21,500 decision-makers

— Cover wrap news feature

gg — Inside front cover  — Bound inserts

— Qutside back cover — Covertip

Magazine
>

— Facing news or — Loose inserts

EXPLORE MORE P

PREVIOUS ([ ) NEXT

Design your
campaign
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https://cdn.ihsmarkit.com/www/pdf/1219%20/Chemical-Week
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Digital
Digital magazine

— Cover0
— Embedded video
— Iframed websites

— Popups

Newsletters
— Leaderboard: 728x90 pixels

Cover 0*

Chemical Week

who appreciates
recognition?

) MEddleﬁ ?.‘ .

Nouryon e aiiasil a

Embedded video

Digital
Magazine

* Cover 0is a full page ad to the left of the front cover of the digital issue.

W

— Middle rectangle: 300x250 pixels

Website

Traditional Banners available in all
industry standard sizes:

— Leaderboard: 728x90 pixels
— Smbanner:  300x90 pixels
- MPU: 300x250 pixels

100,000+

unique V|S|tors per month

65,000

visits per month

@) 180K+

PREVIOUS
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Chemical Week Insider

Among the s

Latest News

in chemical imports from China on

PPG beats estimates as volum
despite higher costs

eeeeeeee

of $16.4 billon, say
HACC) The USTR
n a

es, selling prices rise

oy

boking to buy stake in SABIC
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Chemical Week

2021 advertising rates

About us
THOUGHT LEADERSHIP CAMPAIGNS
Readership 3 months campaign- 1 component * 6 months campaign- 2 component
Channels
Print
LIVE www.chemweek.com Advert
Directories Leaderboard (728x90) $3,750/month 4-color 1x 3x 6X 12x
o Standard (300x90) $3,225/month Full page $8,500 $8,200 $7,800 $7,100
Editorial calendar
Square (300x250) $3,000/month 1/2page 55000 4,825 54,550 >4,100
Thought Leadership 1/3 page $4,000 $3,855 $3,650 $3,350
Leeid EarEm e 1/6 page $2,100 $1,975 $1,900 $1,725

E-wnewsletters

Advertising specs Leaderboard (728x90) $3,000/month
Square (300x250) $2,000/month

Advertising rates

Getin touch

* There are four components to choose from: Supplement OR LIVE Dialogue OR LIVE Forum OR Al Campaign.
Different combinations components can be used for 6-month and 12-month campaigns; one component per three-month period.

PREVIOUS NEXT
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Get in touch

Key contacts

AMERICAS

Head of Global Advertising Sales
Joe Mennella

T +1212.884.9534

F 212.205.7123

E joseph.mennella@ihsmarkit.com

Global Sales Representative
John Markovic

T +1203.449.4032

F 212.205.7123

E johngmarkovic@gmail.com

Global Advertising Sales

Nanette Santiago

T +1212.884.9528

F 212.205.7123

E nanette.santiago@ihsmarkit.com

E-media production

Catherine Espinosa
T+1212.884.9524

E catherine.espinosa@ihsmarkit.com

PREVIOUS

REGIONAL

Global Advertising Sales Manager
Ben Watkins

T +44 (0) 7833 047163

E ben.watkins@ihsmarkit.com

Sales Representative |
Netherlands & Belgium
Ria Van den Bogaert

T +32 2569 8905

F 212.205.7123

E ria@vandenbo.com

Sales Representative | India
Dipali Dhar

T 718.263.1162

F 212.205.7123

E dipali.dhar@ihsmarkit.com

Sales Representative | Japan
Katsuhiro Ishii

T +81.35.691.3335

F +81.35.691.3336

E amskatsu@dream.comSales

Advertising Sales Representative
Anu Rajan

T +44 (0) 208 739 1067

E anu.rajan@ihsmarkit.com

Sales Representative | Italy
Ferruccio Silvera

T +39.02.284.6716

F +39.02.289.3849

E ferruccio@silvera.it

Sales Representative | China
Minghua Lu

T +86-21-5169-1611

F +86-21-5168-5169

E minghua@echinachem.com

Sales Representative | China
Zongmin Wang

Taizhou Shiyi Co. Ltd.

T +86 135-6680-6155

E zongmin_wang@sina.com

NEXT
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ABOUT CHEMICAL WEEK

IHS Markit (NYSE: INFO) is a world leader in critical information, analytics and solutions for the major industries
and markets that drive economies worldwide. The company delivers next-generation information, analytics and
solutions to customers in business, finance and government, improving their operational efficiency and providing
deep insights that lead to well-informed, confident decisions. IHS Markit has more than 50,000 key business

and government customers, including 80 percent of the Fortune Global 500 and the world’s leading financial

institutions. Headquartered in London, IHS Markit is committed to sustainable, profitable growth.

chemweek.com

DISCLAIMER

The information contained in this presentation is confidential. Any unauthorized use, disclosure, reproduction, or dissemination, in full
or in part, in any media or by any means, without the prior written permission of IHS Markit Ltd. or any of its affiliates (“IHS Markit”)
is strictly prohibited. IHS Markit owns all IHS Markit logos and trade names contained in this presentation that are subject to license.
Opinions, statements, estimates, and projections in this presentation (including other media) are solely those of the individual author(s)
at the time of writing and do not necessarily reflect the opinions of IHS Markit. Neither IHS Markit nor the author(s) has any obligation to
update this presentation in the event that any content, opinion, statement, estimate, or projection (collectively, “information”) changes or
subsequently becomes inaccurate. IHS Markit makes no warranty, expressed or implied, as to the accuracy, completeness, or timeliness of
any information in this presentation, and shall not in any way be liable to any recipient for any inaccuracies or omissions. Without limiting
the foregoing, IHS Markit shall have no liability whatsoever to any recipient, whether in contract, in tort (including negligence), under
warranty, under statute or otherwise, in respect of any loss or damage suffered by any recipient as a result of or in connection with any
information provided, or any course of action determined, by it or any third party, whether or not based on any information provided. The
inclusion of a link to an external website by IHS Markit should not be understood to be an endorsement of that website or the site’s owners
(or their products/services). IHS Markit is not responsible for either the content or output of external websites. Copyright © 2017, IHS
Markit™. All rights reserved and all intellectual property rights are retained by IHS Markit. Reproduction in whole or part without permission
is prohibited.
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